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Agency Quality Design
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STEPHEN ACKROYD

CHARTERED PROFESSIONAL ACCOUNTANT

Design incorporates Principal’s initials

Upward arrow implies financial growth

FUTURE
FINE

‘T\ FURNITURE

Design incorporates three F's to form
the shape of an armchair

WI LSON

Wine production equipment company
(A.0. Wilson)

Clever typeface image of man drinking
from wine-coloured vessel

;%t

MS WEALTH MS WEALTH

& Financial Services Inc. & Financial Services Inc.

Design incorporates white/red M and S

Polish flag colours and crest used to
connect to targeted culture market

Cp clouaprox

Design incorporates C and P in cloud
shaped brand icon

Marketing Adventurista

“Adventurista” was coined as a unique
title to differentiate and describe the
core values of the client
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Agency Quality Creativity

¥ ©

CUTTING EDJ)

#77F CONSULTING

#

BUILT BY 2 HEARTS CO pA
CUTTING EDJJ

% 2 H WY Z/ TRAINING & DEVELOPMENT

‘ © Eﬂﬁ CUTTING EDJJ

CONNECTEMPOWER EVOLVE>> WY/ RECRUITING & HR SOLUTIONS

Cherie Win h Sheile, Stmms .
CoFounder & Green Heart Bulder Co-Founder & Blue Heart Buider Website excerpt
it \ / B HS—’

BUILT BY 2 HEARTS

CUTTING EDJJ

U/ PROGRAM DEVELOPMENT

519.208.3699 905.599.3529

22
‘88/6@‘

[ @
N

B8 Chock Out Ou Membership Directory

Main brand contains design elements
resembling the shape of a sword with
multi-coloured handle grip, as well as
a check mark in the negative space

Two co-founders business cards come - Association’s key values were identified - Red, blue and green represent the
together to form company logo and illustrated with icons that three areas of service offered, each
resemble their acronym letters receiveing their own sub-brand logo

4 sevenfold.ca
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Agency Quality Process

gﬂ@%bre uil s Passionate @,IQ} Passionate

\‘ Plannery Planners

Corporate events with flair. When strategy and creativity align.

DUBREUIL.

Excellence Builds On Intelligence. Pa SS | onate

Planners L.rlj

— Making memorable corporate events. Bringing strategy and creativity together.

%+ DUBREUIL
PASSIONATE

PLANNERS
DUBREUIL

A variety of logo concepts was presented to a corporate events
A selection of logos was presented to an importing company who company, each with their own unique tagline aligned to the imagery
requested a 1-colour design for simple printing on boxes . .
g g piep g Each concept tries to incorporate the shape of the letter P

Our brand development process includes a concept presentation with multiple options and iterations. We then work with you to identify

what resonates and refine those elements into one finished product that represents both your core values and unique offering.

sevenfold.ca
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Agency Quality Branding

iEDA CON:-NECT

The Voice of Ontario’s Electricity Distributors

EVENT SERIES

The Electricity Distributors Association (EDA) contracted sevenfold to
rebrand its annual event series

The CON:NECT brand borrows design elements from the main EDA logo

lEDIImr 2.@19)

- 2019 EDA
Annual General Meeting

EDIST is an emerging technology
conference/exhibition that attracts
engineers and senior executives

It received a schematic style brand
to suit the technical content

The AGM event kicks off a series of
3 events that share the same venue
over 3 days

The podium image suits the “state
of the union” format

The Awards Gala follows the AGM in
the evening of the same day

The award icon is designed with
the same base as the podium to
link the two event brands

ENERCOM bring senior executives
and government officials together
to discuss regulatory changes

The modern light bulb in the word
mark speaks to energy and ideas

- Women Connected focuses on
W women in the energy sector

C (‘ - The brand received a softer
WOMEN CONNECTED treatment in the style of a designer
label

The Energy Business Innovation
Conference (EBIC) discusses sector

EBIc S advancements

ENERGY BUSINESS INNOVATION CONFERENCE - The brand style features a
' molecular or network pattern

CUEE is a tradeshow marketplace

CUEE for utility workers and equipment
manufacturers

CANADIAN UTILITY ENGINEERING & EQUIPMENT
TRADE SHOW MARKETPLACE

The brand features a topographical
grid in reference to the utility field

Each event brand leverages one of the corporate brand colours,
selected to suit the theme and target audience

This rebranding of the event series has resulted in significant year-
over-year increases to registration and attendance numbers

sevenfold.ca
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Agency Quality Campaigns

sevenfold worked closely with the Royal Agricultural Winter Fair from 2013-2016
to educate children ages 8-12 about farming, food production, distribution and
healthy choices

Through an exhibit of interactive displays and activites (the aMAZEing food

journey), we delivered educational and informative facts to attendees of the 10-
day event each year

THE NEW FAST FOOD

aMAZEing AG Facts

g

ThelNew,

OPMA Leara, Live,
= Luveleeal!

Did you know that the first fruit eaten
on the moon was a peach?

The

e

AGRICULTURAL WINTER FAIR

Ea you know that honey was found in the
:nt tombs of Egypt? And it was still edible!

Learn more about these heroes inside the maze.

WANT TO PERFORM

WANT TO BUILD READY TO FIND OUT HOW ARE YOUR HANDS
A ANEDIBLE science F 0 0 D PLANTS cax GROW COVERED
FOR EXPERIMENT" WlTHOUTso"_? INVISIBLE GERMS')

FOOD
JOURNEY

e g Loblaws

ik vou can ACE an

EVER EATEN A
AGRICULTURAL QUIZ?
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Agency Quality Campaigns

clolo]»ylcle

HARVEST OATMEAL ROAST TURKEY SANDWICH

Calories 2 90 Calories 31 5

Activity / Activity
Required ll2 HOUR A A% Required PERIODS

“%" OF KARATE & ©*™ OF HOCKEY

GRILLED CHICKEN PITA

s 900 o 20

raua 1 /2 oF A 4l % w2 1 wour or

to Burn PN to Burn
SOCCER GAME SKATEBOARDING

FRUIT & YOGURT PARFAIT

o 290 e

Actvity ' HOUR OF Activity 1 ST
tofum: N HORSEBACK Sy Reauired | QUARTER OF A
RIDING : BASKETBALL GAME

This backlit menu board was featured in 2016 as an illustration of how healthy
choices when eating out can make a big difference in your calorie intake

All the facts and details were researched and selected by sevenfold for their
impact and relevance to Canadian youth

Calories 830

Activity
v 120
1o BUM L INUTES OF
HIGH IMPACT AEROBICS

DELUXE CHICKEN BURRITO

Calories 730
Activity
Roaulied 42 FRAMES

‘.3 ;i
Nt il toB
ST A BRI o BOWLING

3-PIECE FRIED CHICKEN

Calories 7 o
Activity
Requited 32 KM OF

to Burn
BICYCLING  that's from here to Oakville 1!

BURNTSLOW

HOMERUN BREAKFAST

DOUBLE CHEESEBURGER

Calories 720

Activi
v 2Q GE %

to Bum
CFL FIELD

LARGE FRENCH FRIES

we D00

éc!ivi.t);d
toegﬂlrrn HOURS OF
VOLLEYBALL

CARAMEL ICE CREAM

wree 9TO
0. 3600

to Burn
STAIR STEPS

That's like climbing the
CN Tower... TWICE !I!

T g
al

AGRICULTURAL WINTER FAIR

sevenfold.ca
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Agency Quality Installations

il

CALORIE COUNTING BUG BEVIOUR

\ 4
4 How many more calories do the fast food portions of today have compared Some bugs are

e to the portion sizes of 20 years ago? Do the simple math to find out. helpful in the
o garden while

S others are
20 Years Ago Today i . harmful to

tg % i i your plants.

v
|

o = : % ! - Spin the wheel
|

SN >
; 3 to see the bug
X A

20 Years Ago Today.

>

fii e :
= B
== shoo and which

to welcome.

Variable data display with interactive
wheel (6' x 8’ size)

Magna-Doodle boards mounted for
quick and easy calorie calculations

Full-size refrigerator display with plexiglass
enclosure of both doors and body

AGRICULTURAL WINTER FAIR

9 sevenfold.ca
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Agency Quality Execution

sevenfold aligns with professional
photogrpahers and quality printers
to produce high impact marketing
collateral and go-to-market tools

We would be happy to supply
samples from our library of
completed projects upon request

CO-OPERATIVE
HOUSING
AWARDS

GARDEN OF DISTINCTION
}f,?‘”#";ﬂ{ DESIGN 2 Mascot Place
Nez/d EXCELLENCE Co-operative Homes

%@w&/m&'ﬂy ? yoeer @W/ e ™

‘ DE_Brochure_2018.indd 1 @ 20181206 H:AGAM‘ = —
‘ ‘ i ® s vond [
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Pricing Guide

BEST BALL FORMAT ¢ CONTESTS e PRIZES ¢ BUFFET

TOUPNAMENT

SATURDAY, SEPTEMBER 21st, 2019

9:00am Shotgun Start (must be registered by 8:30)

Remington Parkview Golf Club
6400 Steeles Ave. E (East of Markham Rd.)
www.remingtonparkview.co

PER GOLFER

FOR MORE INFORMATION:
employees, friends & family

cart, buffet,
fabulous door pr

Cardiff

- internal communications poster
- copy layout, image design, single page

- 6 hours - $600

DISCOVER : partner you can st

W K vesene

12-page corporate brochure

copy editing, design & layout,
image selection

36 hours - $3,600

1

sevenfold.ca
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Pricing Guide

'y

*{ zPeel/Halton 00000 x

Co-operative Housing Federation

TOGETHER

Community. Integrity. Collaboration.

digital asset, screen wallpaper

design concept

4 hours - $400

digital assets, custom blog illustrations (set of 4)

ideation, graphic design

12 hours - $1,200

12 sevenfold.ca



sevenfold

marketing SEVENFOLD DESIGN PORTFOIO - JAN 2019

Pricing Guide

Markham Balroom Foyer  CE0,Opus One Sl
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January 16-18, 2019

Hilton Toronto/Markham Suites

Conference Centre & Spa HOWGUIDE
8500 Warden Avenue

Markham, ON L6G 1A5

[M] - HEDA Proud Member
SPEAKER PROFILES A Pilog e | s Ol
E>< H | B H’O R FLOO RP LAN www.almita.com | lisa.oelke@almita.com
Sturtiaight BOOTHAL | Fiviia Piling, Nar\h Amsricar's Leacer i the Design,Fabricaion and Insallton of
. 48—page event shovvguide e v i o ek mch g P ks otk s G, B O Almita sl o
fore = e g e P
Luke Shantz
design and layout o nol
T —
e e e
) ) s e o e DY s i ~
- covers, agenda, session overviews, bty A s
Ed Vance L [M]-BOOTH 75
s e S e s e
spea ke r roﬁ [es’ ﬂo or l an, &, Amxl;l e bl e oo ol &y b, conacting prectng nd
i i e ANIXIER | Bornees. et e otswiso e scesppti s vy ‘o i
. . . . technical wlunm technical intelligence, supply chain expcr\m and an unmatched global
exhibitor listing, ad placement L S ]
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Sttt St ANt ot i s o e i o
- 60 hours - $5,400 et N
[RN[TITR3 | oot Weotr: Ot Conint e G5 et et 76 oo
Tom wil dscus the ‘contacts & spare parts, HV capacitor.
B1: Technical & Finarcial Benefits aptom. MAIN EXHIBIT FLOOR COFFEE
DR - .
it Bl 1L R
Brian Read FOYER IROTHA: \eadmgA:‘mvgy seluh‘ans provider; supporting mmerc:;‘mdusmal and Utiliy
g T Arcadianrecscs | T30, M o e S R
& _ 4 S a proven project, and partner approach. '
@ D s RO S R sl ) i R
A2: What's New - CSAC22.3No. 9 s [M] - BOOTH 59
R
LTS et o
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