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Agency Quality Design

MS Wealth 
& Financial Services Inc.

MS Wealth 
& Financial Services Inc.

•	 Design incorporates Principal’s initials

•	 Upward arrow implies financial growth

•	 Design incorporates three F’s to form 
the shape of an armchair

•	 Design incorporates white/red M and S

•	 Polish flag colours and crest used to 
connect to targeted culture market

•	 “Adventurista” was coined as a unique 
title to differentiate and describe the 
core values of the client

•	 Design incorporates C and P in cloud 
shaped brand icon

•	 Wine production equipment company 
(A.O. Wilson)

•	 Clever typeface image of man drinking 
from wine-coloured vessel
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Agency Quality Creativity

Co-Founder & Green Heart Builder

519.208.3699
cherie@builtby2hearts.com
      ca.linkedin.com/in/cheriemuir
      @BuiltBy2Hearts

Co-Founder & Blue Heart Builder

905.599.3529
sheila@builtby2hearts.com

      ca.linkedin.com/in/sheilasimms
      @BuiltBy2Hearts

•	 Two co-founders business cards come 
together to form company logo

•	 Association’s key values were identified 
and illustrated with icons that 
resemble their acronym letters

Website excerpt

•	 Main brand contains design elements 
resembling the shape of a sword with 
multi-coloured handle grip, as well as 
a check mark in the negative space

•	 Red, blue and green represent the 
three areas of service offered, each 
receiveing their own sub-brand logo
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Agency Quality Process

Passionate
Planners

Passionate
Planners

Passi�ate
Plann�s

PASSIONATE
PLANNERS

Corporate events with flair.

Making memorable corporate events. Bringing strategy and creativity together.

Strategy. Creativity. Experience.

When strategy and creativity align.

•	 A selection of logos was presented to an importing company who 
requested a 1-colour design for simple printing on boxes 

•	 A variety of logo concepts was presented to a corporate events 
company, each with their own unique tagline aligned to the imagery

•	 Each concept tries to incorporate the shape of the letter P

Our brand development process includes a concept presentation with multiple options and iterations. We then work with you to identify 
what resonates and refine those elements into one finished product that represents both your core values and unique offering.
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Agency Quality Branding

•	 The Electricity Distributors Association (EDA) contracted sevenfold to 
rebrand its annual event series 

•	 The CON:NECT brand borrows design elements from the main EDA logo

•	 EDIST is an emerging technology 
conference/exhibition that attracts 
engineers and senior executives

•	 It received a schematic style brand 
to suit the technical content

•	 Women Connected focuses on 
women in the energy sector

•	 The brand received a softer 
treatment in the style of a designer 
label

•	 The AGM event kicks off a series of 
3 events that share the same venue 
over 3 days

•	 The podium image suits the “state 
of the union” format

•	 The Energy Business Innovation 
Conference (EBIC) discusses sector 
advancements

•	 The brand style features a 
molecular or network pattern

•	 The Awards Gala follows the AGM in 
the evening of the same day

•	 The award icon is designed with 
the same base as the podium to 
link the two event brands

•	 CUEE is a tradeshow marketplace 
for utility workers and equipment 
manufacturers

•	 The brand features a topographical 
grid in reference to the utility field

•	 Each event brand leverages one of the corporate brand colours, 
selected to suit the theme and target audience

•	 This rebranding of the event series has resulted in significant year-
over-year increases to registration and attendance numbers

•	 ENERCOM bring senior executives 
and government officials together 
to discuss regulatory changes

•	 The modern light bulb in the word 
mark speaks to energy and ideas
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Agency Quality Campaigns

•	 sevenfold worked closely with the Royal Agricultural Winter Fair from 2013-2016 
to educate children ages 8-12 about farming, food production, distribution and 
healthy choices

•	 Through an exhibit of interactive displays and activites (the aMAZEing food 
journey), we delivered educational and informative facts to attendees of the 10-
day event each year

food journey

Learn more about these heroes inside the maze.

EVER EATEN A

  CRICKET?
       WANT TO BUILD  
       A CONDO 
                   FOR BEES?

WANT TO PERFORM 
  AN EDIBLE SCIENCE 
   EXPERIMENT?

THINK YOU CAN ACE AN 
  AGRICULTURAL  QUIZ?

ARE YOUR HANDS
  COVERED IN
INVISIBLE GERMS?

   READY TO FIND OUT HOW
PLANTS CAN GROW
         WITHOUT SOIL?

44’ 27’

8’ 8’
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Agency Quality Campaigns

GOOD2GO BURNitSLOWVS

food journey

•	 This backlit menu board was featured in 2016 as an illustration of how healthy 
choices when eating out can make a big difference in your calorie intake

•	 All the facts and details were researched and selected by sevenfold for their 
impact and relevance to Canadian youth
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Agency Quality Installations

food journey

•	 Magna-Doodle boards mounted for 
quick and easy calorie calculations

•	 Variable data display with interactive 
wheel (6’ x 8’ size)

•	 Full-size refrigerator display with plexiglass 
enclosure of both doors and body
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Agency Quality Execution

DE_Brochure_2018.indd   1 2018-12-06   11:46 AM

•	 sevenfold aligns with professional 
photogrpahers and quality printers 
to produce high impact marketing 
collateral and go-to-market tools

•	 We would be happy to supply 
samples from our library of 
completed projects upon request

2018
Co-operative 
Housing 
AWARDS

GARDEN   OF   DISTINCTION

2 Mascot Place 
Co-operative Homes

Untitled-2-1   1 2018-10-02   12:53 PM
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Pricing Guide

•	 internal communications poster

•	 copy layout, image design, single page

•	 6 hours - $600

•	 12-page corporate brochure

•	 copy editing, design & layout, 
image selection

•	 36 hours - $3,600

BEST BALL FORMAT  •  CONTESTS  •  PRIZES  •  BUFFET 

8th

annu
al

SATURDAY, SEPTEMBER 21st, 2019
9:00am Shotgun Start (must be registered by 8:30)

Remington Parkview Golf Club
6400 Steeles Ave. E (East of Markham Rd.)

www.remingtonparkview.com

DETAILS:

• open to all canada cartage employees, friends & family

• entry fee includes green fee, shared power cart, bu�et, 
2-for-1 golf voucher & fabulous door prizes

• "hole in one challenge" supporting childhood cancer with 
a chance to win a free vacation

• sign up as a group or as a single player (you will be added 
to a foursome)

• $40 deposit required by Friday August 16; full payment due 
Friday, September 13

FOR MORE INFORMATION:

Ajax
Candace Cochrane /
Becky Brooks
1.877.922.2115

Oshawa
Doug Erskine
416-678-0927 

Matrix 
Adeel Sultan
905.795.2200 x3033 

$80
PER GOLFER 

Whitby 
Don Cole /
Brett Bourque: 
1.877.257.7703 x2633

Cardi�
Peter Nicholson /
Lou Forgione
905.564.2115 
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Pricing Guide

•	 digital asset, screen wallpaper

•	 design concept

•	 4 hours - $400

•	 digital assets, custom blog illustrations (set of 4)

•	 ideation, graphic design

•	 12 hours - $1,200
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Pricing Guide

•	 48-page event showguide

•	 design and layout

•	 covers, agenda, session overviews, 
speaker profiles, floorplan, 
exhibitor listing, ad placement

•	 60 hours - $5,400


